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A thriving cultural organisation

• Opened September 2020
• Millionth visitor in 2025
• £13m tourism impact 
• PCC funding levers significant 

external funding
• 56% of budget generated from 

other sources in 2023/4
• £2m of earned or grant income in 

2023/4
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Locally loved
‘I feel that by having real life issues - such as the slave trade, diversity and 
women in art - contextualised in the galleries makes The Box feel fresh and forces 
the modern visitor to examine many issues facing art and the outside world.  The 
Box may be a 'local' art venue, but it's not to be sniffed at. It is truly world class.’
 
‘This museum does an extraordinary job of linking the local to the global.’ 
 
‘I was impressed by the willingness of the curation to write of issues that matter 
and relate to the current world.’ 

‘Wonderful facility and lots of learning fun for children. Confronting serious 
issues facing humanity. Great rooms to inspire. Needs to have as much 
community support as possible as quality genuine public space is disappearing 
fast. This is quality with enthusiasm. Nice cafe too!’

‘Latest exhibition is awe inspiring. A great place to spend a couple of hours in an 
exhilarating environment.’ 
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Nationally known
‘Plymouth City centre has undergone a huge resurgence since the opening of 
major cultural venue The Box’  iNews

‘Some of the biggest names in contemporary art are coming to The Box’   
ITV News

‘For my interests, Plymouth is a big place to come to’  John Akomfrah, artist

‘A slick gallery and exhibition space that has attracted over 800k visitors’  
iNews

‘Plymouth now the only UK place you can see world class art exhibition 
outside of London’   Plymouth Herald
 
‘Art enthusiasts in Plymouth are in for a treat with an international exhibition 
landing at The Box’  Artists and Illustrators magazine
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A dynamic and connected programme 

• The Armada Portrait of Queen 
Elizabeth I

• Reframing Reynolds – A Celebration
• Rana Begum – Dappled Light
• Yinka Shonibare CBE RA – End of 

Empire
• John Akomfrah – Arcadia
• Dutch Flowers & Kedisha Coakley
• Solomon Hart Conservation in Action
• LGBT+ History Month
• Beyond the Page
• Planet Ocean
• The Time is Always Now
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An ever-growing audience
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Visit Numbers

Visits 24/25 Visits 23/24 Visits 22/23 Visits 21/22

• 820k visits to date
• Increasing year on year
• 56% Plymothians
• Every ward represented
• 30% first time, 8% first ever
• High numbers of u-25s and 65+
• Time with family/friends but 

also curiosity/learning
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An ever-growing audience
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The best outcomes for young people  
• 78% of Plymouth schools have visited (26k children and young 

people) 
• 42% of school visits from outside city
• Best Family Attraction in Devon 2024 (Muddy Stilettos Awards)
• Growth in daily participation for family activities from <100 to >1000
• 27K family visits in 2023/4
• 87k community participants
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Celebrating diverse communities
• Temporary 

exhibitions

• Collections re-
interpretation

• Events

• Culture Club

• Staff and volunteer 
diversification/ 
training
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Positioning Plymouth

Time Out: ‘This small city is the 
UK’s most underrated 
destination’

Trip Advisor Travellers’ Choice 
Award 2024
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Digital engagement

Google 4.6/5
Tripadvisor 4.5/5
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Working collaboratively 

The Box works with organisations locally, 
regionally, nationally and internationally: 

• Take-A-Part
• WonderZoo
• Diversity Business Incubator
• Plympton St Maurice Civic Society
• Devon & Cornwall Refugee Support
• Eden Project
• National Trust
• National Gallery
• Tate
• Royal Academy
• British Council and Laznia, Gdansk
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Enhancing our green city credentials

• Rolling programme of carbon reduction 
projects

• Gold accreditation – Green Tourism 
Awards

• Biodiversity improvements to Tavistock 
Place

• Wider roll out of carbon literacy training
• Planet Ocean exhibition highlights climate 

crisis in Britain’s Ocean City
• Beryl bikes installed in Tavistock Place
• Recycling of exhibition materials
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What’s next?

• Audience growth and depth
• Marketing and audiences 

strategy
• Social and economic impact
• Ambitious programme and 

partnership developments
• Expanding revenue 

opportunities e.g. catering 
brought in-house

• 5th anniversary year
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What’s next?

• JMW Turner & Ingrid Pollard
• ARTIST ROOMS - Tate: Vija 

Celmins
• Broken Token, Paul Rooney 

(IWM commission)
• Devonport 200
• Osman Yousefzada: When will 

we be good enough


